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Abstract: This study investigated consumer preferences for life 

insurance packages, focusing on six factors: accidental death 
benefits, critical illness coverage, hospital income provision, 
mobile app feature, monthly premium payments, and natural 
calamity. Data were collected from 100 respondents who ranked 
16 combinations of attributes using conjoint analysis. The results 
showed that customers preferred a life insurance package that 
covers high blood, diabetes, and heart disease for ₱350.00 monthly 
premium payments, with ₱1,000,000.00 accidental death coverage, 
with enhanced mobile app features for natural calamities of 
₱50,000.00 and ₱1,500.00 daily hospitalization benefit. Monthly 
premium payments emerged as the most influential factor, with 
affordability being highly valued. Recommendations for life 
insurance companies include offering life insurance packages that 
cover high blood pressure, diabetes, and heart disease for a 
monthly premium of ₱950.00. The packages can include 
₱1,000,000.00 in accidental death coverage, enhanced mobile app 
features, ₱50,000 benefits for natural calamities, and ₱1,000.00 for 
hospitalization. Life insurance companies can optimize costs to 
keep prices low, utilize predictive models to inform strategies, and 
focus on convenience features to align with consumer preferences 
and boost satisfaction. This study offers insights for better aligning 
life insurance packages with customer expectations. 

 
Keywords: quantitative, life insurance, conjoint analysis, 

customers, preference, orthogonal design. 

1. Introduction 
Customer satisfaction with life insurance channels is 

influenced by various factors, as indicated by Nguyen et al. 
(2018). Dominique-Ferreira (2018) includes perceptions and 
experiences related to access patterns, considerations in 
choosing access, and satisfaction with salespeople and 
insurance brokers. Shiver (2022) emphasized the positive 
impact of personal selling and digital marketing on insurance 
policy purchasing decisions, highlighting the importance of 
effective marketing strategies in the insurance industry. Riddel 
and Hales (2018) explored the role of insurance advertisements 
in influencing the behavior of optimistic individuals, suggesting 
that the optimal level of advertisements depends on the 
insurance premium and the degree of optimism. (Hunt et al., 
2015) underscored the importance of factors such as awareness, 
premium amount, and need-based products in influencing 
consumers' insurance policy purchasing decisions, indicating 
that these factors play a crucial role in shaping consumer 
behavior in the insurance market. 

 
China's economy has experienced strong growth momentum, 

increasing its overall strength daily (Su, 2021). As the economy 
has advanced and consumer spending has risen, the market for 
life insurance products has proliferated (Zelizer, 2017). 
According to Arsénio (2023), the global life insurance market 
was valued at $3,308 billion in 2022 and is expected to grow 
more than 5% during 2021-2026. This indicates that as time 
progresses, people are becoming more aware and interested in 
investing in life insurance. 

In the national setting, (Brüggen et al., 2017) found that life 
insurance has become increasingly popular as people become 
more aware of the importance of protecting their families' future 
financial well-being. Filipinos are particularly interested in life 
insurance due to the strong cultural emphasis on family and 
kinship ties (Morillo et al., 2013). Additionally, Filipinos see 
life insurance as a means to provide financial security in the 
long term (Obermann et al., 2018). Many Filipinos are 
concerned about their retirement and ensuring they have 
sufficient resources to support themselves as they age 
(Carandang et al., 2019). 

Life insurance policies that include savings and investment 
components can help individuals build up financial assets that 
they can tap into later in life, providing a sense of security and 
peace of mind (Blackburn, 2020). This highlights that life 
insurance helps you leave the financial legacy you intended. It 
also helps take care of your financial responsibilities that could 
burden dependent siblings or aging parents, such as mortgage 
or rent payments, unpaid medical bills, funeral expenses, and 
estate settlement costs (Golden, 2021). In addition, Life 
insurance gives you a vehicle for protecting your savings as you 
work on building a better future for yourself and your loved 
ones (Zelizer, 2017). However, insurance businesses often 
engage customers indirectly through institutions and financial 
advisors, complicating marketing and advertising efforts (Stone 
& Laughlin, 2016).   

Furthermore, more local studies are needed to explore 
consumer preferences for life insurance. Thus, this study aims 
to investigate consumer preferences for life insurance, 
determine the criteria and factors affecting life insurance 
investment decisions, including security and assurance, family 
welfare, retirement plans, savings, and tax benefits, and identify 
which preferences customers mostly regard as ideal for life 
insurance. 
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A. Statement of the Problem 
This research used conjoint analysis to delve into customers' 

preferences regarding life insurance in Cateel, Davao Oriental. 
The study aimed to address the following questions: 

1. What do customers mostly prefer on factors affecting 
life insurance investment decisions in terms of: 
1.1. Accidental Death Benefits; 
1.2. Critical Illness Coverage; 
1.3. Hospital Income Provisions; and 
1.4. Monthly Premium Payments: 
1.5. Natural Calamity; and 
1.6. Mobile App Feature? 

2. What do customers consider the most important factors 
affecting life insurance investment decisions among the 
variables considered? 

3. What is the relationship between the factors affecting 
life insurance investment decisions on life insurance? 

4. What preference do customers mostly regard as ideal 
for factors affecting life insurance investment 
decisions?  

B. Objectives of the Study 
At the end of this study, the researcher aimed to achieve the 

following objectives. 
1. To determine the key determinants that influence 

customers' choices with regard to life insurance 
investments, particularly in relation to: 
1.1. Accidental Death Benefits; 
1.2. Critical Illness Coverage; 
1.3. Hospital Income Provisions; and 
1.4. Monthly Premium Payments; 
1.5. Natural Calamity; and 
1.6. Mobile App Feature. 

2. To determine the primary determinant among the various 
factors examined in customers' decision-making process 
regarding life insurance investments. 

3. To examine the interrelationships among the various 
factors influencing life insurance investment decisions 
and their mutual effects. 

4. To determine the optimal customer preferences with 
regard to the various factors that influence decisions 
regarding investments in life insurance. 

C. Significance of the Study 
The result of the study is deemed beneficial to the following: 

1) Life Insurance Companies 
Life insurance providers can utilize the results of this study 

to develop insurance policies based on consumers' preferences 
and priorities. This phenomenon has the potential to facilitate 
the creation of insurance products that are more focused on 
meeting the needs and preferences of customers. 
2) Investor 

Investors may gain valuable insights and understanding of 
their preference towards life insurance, allowing them to make 
more informed decisions about their coverage on choosing 
various life insurance options available to them, including 
features and benefits. Thus, the result of the study can help 

investors recognize the role of life insurance in promoting 
social welfare and ensuring financial stability for individuals 
and families.  
3) Policymakers and Government Agencies 

Policymakers can utilize the findings to enact regulations to 
safeguard consumers and promote transparency within the 
insurance sector. This study has the potential to identify areas 
in which consumer protection measures may be necessary. 
4) Future Researchers 

The forthcoming researchers will be responsible for 
elucidating the significance of research to society and its 
relevance to collective human endeavors. This includes 
disciplines where the association between research and topics 
pertinent to human society has hitherto been limited. This study 
will provide valuable insights for future researchers, as it can 
serve as a comprehensive literature review for their subsequent 
investigations.  

D. Scope and Delimitation 
This research employed conjoint analysis to explore the 

preferences of consumers regarding life insurance. The study's 
respondents comprise residents exclusively from the 
Municipality of Cateel, and data collection was conducted in 
the second semester of the academic year 2023-2024. The 
selection of respondents was carried out through a quota 
sampling method. This investigation will focus on specific 
external factors that hold relevance to life insurance services, 
encompassing:  

1) Accidental Death Benefits – 350,000 pesos, 700,000 
pesos and 1,000,000 pesos 

2) Critical Illness Coverage – Cancer, Heart attack/ 
Cardiac Arrest, Pneumonia, High Blood Pressure, 
Diabetes, Heart Disease, Stroke, Kidney Failure, and 
Disease with no Cure /HIV. 

3) Hospital Income Provisions –1,000 pesos and 1,500 
pesos per day 

4) Monthly Premium Payments – Php350/month, 
Php650/month, Php950/per month 

5) Natural Calamity – Php 25,000 – Php50, 000  
6) Mobile App Feature- With mobile app, with enhanced 

mobile App features 
The study focused on these factors to better understand their 

impact and significance in the context of life insurance. 

E. Conceptual Framework 
This section discusses the concepts this study explores in 

determining the factors associated with customer preferences 
for life insurance. The study investigates how the following 
factors, including accidental death benefits, critical illness 
coverage, hospital income provisions, and monthly premium 
payments, impact customer preferences for life insurance. 
1) Life Insurance 

The life insurance industry has been navigating various 
challenges and opportunities recently, as highlighted by several 
studies (Zelizer, 2017). Thus, the study drew attention to the 
potential risks associated with derivative hedging, especially 
concerning variable annuities with guaranteed benefits. This 
indicates a need for careful risk management strategies in the 
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industry (Kélani & Quittard, 2017). 
Radwan (2019) states that technological advancements have 

driven a digital transformation within the industry, with insurers 
investing in digital platforms to enhance customer experience, 
streamline operations, and improve data management. Nayak et 
al. (2021) also state that technology-driven innovation provides 
a competitive advantage, differentiating insurers in a 
competitive market.  

Rath (2017) discussed the increasing trend of viewing life 
insurance as an investment option, particularly in the post-
privatization era. This suggests a shift in consumer perception, 
with life insurance being seen as a protection tool and an 
investment vehicle. Lastly, Bunni & Bunni (2022) provided a 
legal perspective on the life insurance business in India, 
focusing on contractual and payment aspects. This highlights 
the importance of legal frameworks in ensuring fair and 
transparent operations within the industry.  
2) Accidental Death Benefits 

The intention to purchase life insurance, as highlighted by 
Liu (2013), suggests that consumer knowledge and attitude play 
significant roles in this decision-making process. This implies 
that consumers who are more informed about life insurance and 
have positive attitudes toward it are more likely to consider 
purchasing a policy (Anagol et al., 2017). 

Furthermore, life insurance policies offer benefits beyond 
covering the insured's life (Sari et al., 2022). For instance, Lee 
et al. (2013) point out that life insurance can provide benefits 
for various types of losses, including accidental death. This 
means that in the event of an accidental death, the policyholder's 
beneficiaries would receive a financial payout, which can help 
alleviate the financial burden that may arise from such a loss 
(Hartwig et al., 2020). 

The death benefit can be increased in the case of accidental 
death by paying a small surcharge (accidental death benefit). In 
this case, the beneficiary receives, in addition to the death 
benefit in the basic contract, an extra amount, which is often the 
face value of the policy (Cane & Atiyah, 2013). Moreover, 
according to (MISHR, 2016), insurers usually exclude certain 
situations from the application. Usual exclusions are, for 
example, death from suicide, illness, war, or when death occurs 
more than 120 days after the event of an accident.  
3) Critical Illness Coverage 

Shang et al. (2020) indicate that critical illness insurance in 
China has positively impacted the level of medical guarantee 
provided to individuals. However, the study also suggests that 
the effectiveness of this insurance in reducing catastrophic 
health expenditures is limited. This finding suggests that while 
critical illness insurance offers some protection, it may not fully 
mitigate the financial burden associated with serious illnesses 
(Carrera et al., 2018). 

In contrast, research by Cando et al. (2024) emphasizes the 
importance of critical illness insurance in the Philippines due to 
the country's low public healthcare resources, high medical 
expenses, and rising incidence of lifestyle-related disorders. 
Filipinos are facing severe financial hardships as a result of the 
increased prevalence of serious illnesses like cancer, heart 
disease, and stroke (Essue et al., 2018). 

Additionally, Schendel (2014) highlights the role of critical 
illness insurance in hedging health shock risk and consumption 
smoothing. This implies that critical illness insurance helps 
individuals mitigate the financial impact of sudden and 
unexpected health shocks, allowing them to maintain a more 
stable level of consumption over time (Hambel et al., 2017). 
Furthermore, this also suggests that demand for critical illness 
insurance is influenced by financial and human wealth, 
indicating that individuals with greater financial resources or 
higher human capital are more likely to invest in this type of 
insurance (Lakdawalla et al., 2018). 

Critical illness insurance is one kind of health insurance that 
is gradually gaining worldwide attention. To reduce patients' 
out-of-pocket medical expenses, China introduced Critical 
illness insurance in 2012 (Busseet al., 2017). Furthermore, the 
high cost of medical care and its association with poverty, 
especially among low-income people in rural areas, are growing 
concerns for developing countries (Niessen et al., 2018). 
4) Hospital Income Provisions 

As outlined in the study by Hampson & McGoldrick (2013), 
every consumer cluster exhibits distinct needs and preferences 
related to their health, living, and financial security. Among 
these clusters, funds and stocks are the primary tools for 
investment, and a significant portion of individuals within these 
clusters own motorbikes or cars (Nita, 2013).  

Nonetheless, according to (Cutler & Morton, 2013), life 
insurance companies might consider establishing partnerships 
with hospitals and medical facilities to offer additional services, 
such as health checks for insurance policies. Furthermore, 
collaboration with property insurance firms could lead to 
potential discounts when purchasing life and property insurance 
policies (Kunreuther, 2015). Additional partnership 
opportunities include alliances with banks to diversify 
investment-oriented packages (Mertens & Thiemann, 2018). 
Notably, a globally accessible claims service is identified as a 
highly desirable supplementary benefit for all policyholders 
(Durizzo et al., 2021). 

As emphasized in the research by (Ennew et al., 2022), life 
insurance firms are advised to develop extra services tailored to 
the specific demands of consumers to meet their evolving 
needs, particularly concerning their responsibilities toward 
their families. These consumers aspire to secure a comfortable 
lifestyle, and given the increasing weight of family obligations, 
they seek long-term care coverage, medical insurance, and 
cancer coverage (Hoffman, 2016). For employees new to the 
workforce, as Geruso & Layton (2017) highlighted, there is a 
growing desire to purchase insurance products like medical 
coverage, cancer insurance, and coverage for serious illnesses. 
This demand arises from their newly acquired earning power 
and stable incomes, highlighting the importance of ensuring 
basic protection (Davala et al., 2015). 
5) Mobile App Feature 

Koskelainen et al. (2023) development of a mobile app aimed 
at educating young adults about life insurance reflects a 
growing trend in leveraging technology for financial literacy. 
The mixed feedback suggests that while digital tools can be 
effective, they must be well-designed and engaging to resonate 
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with users (Vasiliu, 2020).   
Lee et al. (2015) state that mobile apps' convenience and 

accessibility allow users to learn about life insurance anytime 
and anywhere. Thus, mobile apps provide real-time updates to 
ensure users have the latest information (Boulos et al., 2014). 
Furthermore, mobile apps often integrate with broader financial 
management tools, offering a holistic approach to financial 
education that encompasses budgeting, saving, investing, and 
insurance planning (French et al., 2021).  

Marangunic et al. (2015) highlight the significance of 
customer perception of technology as trustworthy and valuable 
by the acceptance of technology. Moreover, Insurers can 
improve adaptation rates by ensuring their digital tools for 
purchasing and managing life insurance packages are simple to 
use and offer distinct advantages (Nicoletti, 2020).  

Ashraf et al.'s (2021) identification of key factors in mobile 
technology adoption underscores the importance of user 
experience and perceived value in driving adoption. Addressing 
complexity, cost, and risk perception concerns in the life 
insurance industry can help insurers attract and retain customers 
in an increasingly digital landscape (Wagner, 2022). 
6) Monthly Premium Payments 

In their study (2015), Hanson and Stein examined how 
varying the monthly premium for each policy while keeping 
other factors constant at their base case values influenced 
market dynamics. Although this type of analysis, known as 
ceteris paribus, does not consider competitive reactions, it 
provides an initial insight into the relative stability of market 
shares for these insurance products (Jean Kwon, 2013).  

The study's findings illustrate the distribution of preference 
shares, and three key observations emerge from the analysis. 
First, even the lowest monthly premium rarely boosts the 
combined preference share above 50 percent (Margalit & 
Shayo, 2021). This highlights the limited willingness to pay off 
many consumers, constraining market growth potential through 
price reductions. 

Second, the study identifies varying demand sensitivities. 
Lowering prices below the base case levels allows innovative 
and premium products to attract a substantial number of new 
buyers from both competitors and outside the market, 
eventually displacing other policies (Nagle & Müller, 2017).). 
In contrast, a low-price strategy for the classic product is 
relatively less successful. Across all scenarios, changes in 
pricing lead to asymmetric demand reactions, with price 
increases associated with smaller preference share losses (Yan 
& Ke, 2018).  

Third, only the premium policy consistently maintains a 
significant preference share in all scenarios (Assa, 2015). The 
premium policy sustains consumer preference whether its price 
is increased beyond the medium level or one of the other 
products is offered at a meager price (Nagle & Müller, 2017). 
This suggests that insurers who grasp consumer preferences and 
design appealing term life policies can effectively withstand 
price pressure from their competitors (Giagkidis, 2023). 
7) Natural Calamity 

Aldhaheri (2017) highlights two critical issues in the 
insurance industry. Kusuma highlights the undervaluation of 

catastrophic insurance, pointing to a growing need for better 
risk assessment and pricing strategies in the face of increasing 
natural disasters. Furthermore, Kunreuther and Michel-Kerjan's 
views (2013) focus on the rising frequency and severity of 
natural catastrophes, putting pressure on insurers to reevaluate 
their risk models and response strategies. 

Leijonhufvud (2019) emphasizes the importance of 
considering inflation effects when calculating reconstruction 
costs after a natural disaster. Failure to account for inflation can 
lead to underestimation of costs and, consequently, impact 
insurance premiums. This highlights the need for insurers to 
continuously update their risk assessment methodologies to 
reflect current economic conditions (Hubbard, 2020) 
accurately.  

Giotto and Roncoroni (2022) explore natural hedging 
strategies, which involve balancing opposite exposures within 
an insurance portfolio to mitigate risks. For instance, annuity 
and life insurance policies may have opposite sensitivities to 
changes in mortality rates, providing a natural hedge against 
mortality-related risks (Blake et al., 2019). Such strategies can 
help insurers manage the impact of natural disasters on their 
portfolios and improve their overall risk management practices 
(Courbage & Mahul, 2013). 

 

 
Fig. 1.  Conceptual diagram of the study 

F. Definition of Terms 
Accidental death benefits are payments due to the beneficiary 

of an accidental death insurance policy, which is often a clause 
or rider connected to life insurance. The accidental death 
benefit (ADB) life insurance policy usually pays in addition to 
the standard benefit payable if the insured dies of natural causes 
(Woodman, 2016). 

Critical illness coverage is a form of health insurance 
covering expenses your health plan does not cover. Its purpose 
is to provide a monetary safety net in the event of a medical 
diagnosis that could result in expensive treatments or other 
financial hardships (Hoehn et al., 2016). 

A customer is an individual, a group of individuals, or an 
organization that receives or may receive commodities, 
services, products, or ideas from another person or a business 
in value exchange, which can be money or anything else of 
equivalent value. The backbone of any firm is its customers 
(Hollmann et al., 2015). 

Hospital income provisions pay for the operating and capital-
related costs of inpatient hospital services furnished by 
hospitals subject to the systems, generally short-term, acute-
care hospitals (Cimasi et al., 2013). 

Life insurance is a contract between you and an insurance 
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company; in exchange for your premium payments, the life 
insurance company will pay a lump sum known as a death 
benefit to your beneficiaries after your death, as long as your 
policy is in (Gerber, 2013).   

Mobile App Features move away from the integrated 
software system found on personal computers, which provides 
limited and isolated functionality. Instead, mobile apps offer 
customers convenient access to the products and services 
required by the clients (Abolfazli et al., 2014). 

Monthly Premium Payments are a monthly fee for your plan, 
regardless of whether you received health services that month 
(Loewenstein et al., 2013). 

Natural calamity is defined as an event of nature that 
overwhelms local resources and threatens the function and 
safety of the community. These complicated events cause 
people to be subjected to many risks and dangers (Teh & Khan, 
2021).  

Preference is a certain characteristic any consumer wants to 
have in a good or service to make it preferable to him. This 
could be the level of happiness, degree of satisfaction, utility of 
the product, etc. (Font-i-Furnols & Guerrero, 2014).   

2. Review of Related Literature 
This chapter presents discussions about the study, taken from 

various sources such as journals and the web. Further, this 
section presents the synthesis of the art and theoretical 
framework elicited from different research that is significant to 
the research. 

A. Consumer Decision-Making in the Insurance Market 
According to Tunney & Ziegler (2015)), consumers only 

sometimes make decisions alone but often let a third party or a 
surrogate choose. Furthermore, Consumers often delegate 
decision-making to experts with specialized knowledge when 
faced with complex decisions, such as purchasing insurance or 
investment products (Buehler & Maas, 2018). Moreover, life 
insurance and investment options often require specialized 
knowledge to make informed and effective decisions 
(Kunreuther et al., 2013). In addition, according to Nadash 
(2014), a decision delegation is very common in the insurance 
industry; as complex products, insurance policies often require 
an advisor to explain and compare offers for consumers.  

The extent to which consumers feel responsible for a decision 
manifest itself in the experienced regret after a bad decisional 
outcome (Escadas et al., 2019). The experience of making 
decisions and evaluating their outcome can be very intense, 
especially if the choices are poor (Hammond et al., 2015). 
Different emotions accompany evaluating expected and 
experienced outcomes, with regret being the most present 
(Brewer et al., 2016). Feeling regret demands the ability to look 
backward and compare a current state with what might have 
been better if a different choice had been made (Hoerl & 
McCormack, 2016). It is an aversive, unpleasant emotion 
representing a common consequence of decision-making 
(George & Dane, 2016). 

Feldman and Albarracín (2017) proposed the Decision 
Justification Theory to solve contradictions in regret studies 

from psychology and economics. They conceptualize regret as 
a two-component emotion (Buchanan et al., 2016). The first 
component, bad outcome regret, is associated with the 
evaluation of the decision outcome in comparison to missed 
alternatives (Matarazzo et al., 2021). The second one comprises 
the feeling of self-blame for having made a poor choice 
(Duncan & Cacciatore, 2015). This second component, self-
blame regret, is the element of responsibility that a decision is 
due to one's thoughts and actions or inactions (Matarazzo et al., 
2021). This relation to individual responsibility sets regret apart 
from other negative emotions, such as anger or disappointment 
(Matarazzo et al., 2021). In addition, according to Luchs et al. 
(2015) empirically demonstrate the strong relationship between 
consumer blame and belief in individual responsibility. 

Lee (2013) stated that to facilitate their decision-making 
process, consumers often apply different strategies; they 
acquire relevant information from commercial and official 
sources, media, friends, and family. Sometimes, consumers' 
preferred decision-making strategy is to entrust or delegate the 
information gathering and the performing of the actual decision 
to a third party (Pedeliento2 et al., 2017). The academic 
literature denotes this behavior as decision delegation (Csaszar 
& Eggers, 2013). This study employs (Buehler & Maas, 2018), 
where decision delegation describes how consumers ask 
professionals (insurance intermediaries) to participate in the 
decision-making process as their surrogates actively. Prior 
research studies measure decision delegation as a binary 
outcome (Drescher, 2017). Additionally, (Choksy et al., 2023) 
proposed three components of decision delegation-attribute 
identification, choice set reduction, and final choice decision. A 
typical consultation with an insurance advisor usually includes 
the first two components, whereas the final decision can be met 
with a time lag (Anagol et al., 2017). 

At the same time, regulators try to cope with the adverse 
effects of conflicting interests on the quality of advice by 
making remuneration transparent for consumers (Schwarcz, 
2013). As professional service actors, insurance intermediaries 
can create autonomy over consumers and extract economic 
rents for their advisory services (Swedloff, 2020). Literature on 
professional services such as those that advisors provide 
acknowledges that professional service actors will "be striving 
to preserve and enhance their economic and political influence 
(Boussebaa & Faulconbridge, 2019). To some extent, 
professions serve their interest, and questions of power still 
shape the research agendas of professional services theories 
(Muzio et al., 2013). Although not primarily explained by 
economic self-interest, the profession of insurance advisors 
enjoys a monopoly over consumer decisions related to 
insurance matters (Van Vuuren, 2017). 

Justification for decision delegation usually comprises 
several factors, such as the surrogate's expertise, 
trustworthiness, accountability, and willingness to customize 
(Stone, 2014). Consumers who do not delegate but make 
decisions have explicit reasons for their behavior (e.g., negative 
prior experience, price sensitivity, etc.). (Broniarczyk & 
Griffin, 2014). For example, when consumers feel they have 
lost control or missed an opportunity to learn from experience, 



Balase et al.  International Journal of Modern Developments in Engineering and Science, VOL. 3, NO. 12, DECEMBER 2024                                                  6 

they tend to refuse delegation (Newton et al., 2024). Decisions 
to switch (e.g., change the insurance policy provider) rather 
than maintain the status quo produce more regret if there is no 
justifiable reason for the switch (Krieger & Felder, 2013). By 
introducing the disclosure of remuneration, the IDD provides 
consumers with a justification for either delegation or non-
delegation (Bamzai, 2019). Depending on consumers' 
evaluation of the remuneration practice as positive or negative, 
its disclosure acts as justification to either delegate an insurance 
decision to an advisor or not (Ferrarini & Ungureanu, 2014). 
Thus, consistent with previous literature on decision 
justification and choice of avoidant options, we hypothesize 
that irrespective of whether consumers delegate or not, they 
experience less individual responsibility for a justified decision 
(Weiss & Forstmann, 2024). 

B. Factors Influencing the Preference of People for Insurance 
Barseghyan et al.  (2013) stated that people's preferences for 

insurance are influenced by a variety of factors, as highlighted 
by several studies emphasizing the significant impact of 
persuasion by agents and brokers on individuals' insurance 
choices. Rai & Srivastava (2013) stated that this finding 
suggests that personal interactions and advice are crucial in 
shaping consumer decisions in the insurance market. 
Krishnamoorthy (2020) implies that the overall experience and 
satisfaction with an insurance provider are essential 
considerations for consumers when choosing a policy (Honka, 
2014). Wang et al. (2019) added another dimension by 
highlighting the role of perception, indicating that a positive 
view of life insurance can increase the likelihood of purchase. 
This suggests consumer attitudes and beliefs about insurance 
products significantly shape their preferences (Souiden & 
Jabeur, 2015). 

Furthermore, Lazar and Davenport (2018) noted that while 
young people recognize the importance of insurance, they often 
need help with financial constraints and more information. This 
underscores the importance of accessibility and education in 
influencing consumer preferences (Swoboda et al., 2013). 
Overall, these studies suggest that consumer preferences for 
insurance are shaped by a combination of factors, including 
personal interactions, service quality, perceptions, and external 
constraints (Handel & Kolstad, 2015). Understanding these 
factors is crucial for insurance providers and policymakers in 
designing effective strategies to meet consumer needs and 
promote financial inclusion (Aggarwal & Klapper, 2013).   

Jabar (2019) discovered that various factors influence health-
seeking behavior, including sociodemographic factors, 
perceived health status, and knowledge of PhiHealth insurance. 
Hence, perceived health status determines the urgency with 
which individuals seek medical help, while awareness and 
understanding of PhilHealth insurance significantly reduce 
financial barriers and encourage proactive engagement with 
healthcare systems (Liboon-Aranas, 2020). Furthermore, 
Individuals' decisions to seek healthcare are influenced not only 
by their personal characteristics and health perception but also 
by their understanding and awareness of health insurance 
options (Latunji & Akinyemi, 2018). Therefore, increasing 

knowledge and awareness of health insurance, such as 
PhilHealth, is crucial for improving health-seeking behaviors 
and ensuring better access to healthcare services (Estrada, 
2024). 

Ong et al. (2022) identified several factors contributing to 
PhilHealth member satisfaction, such as reliability, 
responsiveness, socio-economic factors, expectation, perceived 
performance, and confirmation of beliefs. Members' 
expectations regarding the quality and scope of services also 
play a crucial role; meeting or exceeding these expectations 
leads to higher satisfaction (Dadfaret al., 2013). This indicates 
that satisfaction with health insurance is influenced by a 
combination of service quality, personal expectations, and 
socio-economic conditions (Stepurko et al., 2016). 
Furthermore, improving transparency and communication 
between insurers and members can enhance trust and 
satisfaction. This suggests that clear, consistent information 
about coverage and benefits is critical to maintaining member 
contentment and engagement (Sonko, 2018). Additionally, the 
study (Dadfaret al. 2013) collaborates with this by emphasizing 
how much higher overall satisfaction levels are boosted by 
outstanding service quality and insurance services that align 
with member expectations. 

Sales et al. (2020) highlighted several essential factors in 
social health insurance enrollment and retention among 
informal sector workers, including categorization, appropriate 
insurance initiatives, awareness, supply-side factors, and 
premium payment convenience. This suggests that effective 
health insurance programs for informal sector workers require 
a holistic approach considering various aspects of insurance 
provision, awareness, and accessibility (Acharya et al., 2013). 
Furthermore, to boost enrollment rates and retention, it is 
crucial to have flexible premium payment options and enhance 
outreach programs (Sithole, 2017). These measures can lead to 
broader coverage and ensure fairer access to healthcare services 
for the target demographic (Harris,2019). In addition, the 
availability of healthcare resources plays a crucial role in 
influencing how attractive these insurance plans are for 
individuals working in the informal sector (Sudhinaraset et al., 
2013). 

C. Regulatory Framework and Consumer Protection in Life 
Insurance 

The insurance industry is strongly regulated. Regulatory 
bodies need to consider financial safety, affordability, and 
consumer protection at the same time (Schwarcz, 2013). On the 
other hand, due to rising competition, insurance companies are 
looking for ways to foster customer engagement with insurance 
services (Catlin et al., 2018). Current debates on future 
regulatory measures for the financial services industry revolve 
around consumer protection (Koopman et al., 2014). Neglect in 
this area is considered one of the triggers and amplifiers of the 
financial crisis of 2008 (Malliaris et al., 2016). Institutions, 
federal councils, companies, and scholars vividly discuss 
proposed actions' strengths and weaknesses (Manning, 2017). 
In the Philippines, consumer protection is fundamental to 
ensuring fair and equitable transactions between businesses and 
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consumers (Izaguirre, 2020). Governed primarily by Republic 
Act No. 7394, or the Consumer Act of the Philippines, this 
legislation establishes a strong framework to protect consumer 
rights, promote fair trade practices, and uphold product quality 
standards (Serafica, 2015). 

Furthermore, the Insurance Commission in the Philippines is 
the main regulatory body overseeing the insurance sector, 
particularly life insurance firms (Parida & Acharya, 2016). 
Tasked with the important duty of regulating and monitoring 
insurance activities, this Commission plays a vital part in 
guaranteeing that insurance companies follow approved 
guidelines related to financial stability, protecting consumers, 
and conducting business ethically (Davies & Green, 2013). The 
Securities and Exchange Commission (SEC) plays a crucial 
role in controlling some areas of the insurance industry, 
especially when it comes to managing the distribution of 
investment-linked insurance plans (ILPs) and variable life 
insurance products (Nurunnabi, 2014). The SEC has 
jurisdiction over these financial instruments since they include 
an investing component and combine insurance coverage with 
other features (French, 2016). 

Sandoval and Milo (2018) state that the foundation of the 
laws regulating the insurance sector in the Philippines is the 
Insurance Code, which lays out detailed rules for capitalization, 
licensing requirements, solvency criteria, and consumer 
protection measures. The Insurance Commission publishes 
recommendations and circulars to supplement the Insurance 
Code's provisions further (Biggs & Richardson, 2014). Hence, 
these directions offer detailed guidelines on several essential 
aspects of insurance operations, such as corporate governance, 
underwriting procedures, product development, and claims 
settlement (Pugnetti et al., 2022). Moreover, Joo (2013) 
identified that investment regulations are pivotal in maintaining 
insurance companies' financial health and solvency. These 
regulations represent the types of investments that insurers can 
hold, aiming to mitigate risks and protect policyholders' 
interests (Gründl & Gal, 2017). By regulating investment 
activities, the Insurance Commission ensures that insurance 
companies remain financially strong and capable of meeting 
their long-term obligations to policyholders (Kochenburger & 
Salve, 2023). 

According to Van Vuuren (2017), market conduct rules and 
supervision must be essential cornerstones of the regulatory 
framework in the complex insurance industry. Their main goal 
is to prioritize customer protection while fostering an 
environment of fairness and integrity among insurance 
companies and intermediaries (Anicet, 2016). In addition, these 
rules lay out precise standards for how intermediaries and 
insurance companies must communicate with customers 
(Talesh, 2015). Moreover, Vandervorst (2022) highlighted that 
by doing this, these regulations help to promote trust in the 
insurance industry, stop fraud, and avoid misrepresentation. 
Additionally, the strengthened regulatory framework in the life 
insurance industry in the Philippines significantly contributes 
to advancing consumer protection, ensuring financial stability, 
and fostering trust and confidence among consumers (Rao, 
2015). 

D. Market Trends in Life Insurance 
According to Zelizer (2017), the life insurance industry has 

overcome many hurdles to achieve its position. They give three 
main determinants of any insurance company: income earning 
capacity, eagerness, and public awareness (Siddiqi & Tangem, 
2018). They found that the emergence of the private sector and 
players from other countries' insurance industries improved 
(Mackintosh et al., 2016). Because of the effective regulation 
of SEBI (Security Exchange Board of India), LIC has seen 
growth in investments in the stock market (Kulasekhar, 2023). 

Lee et al. (2013) reviewed a study that found that life 
insurance is bought less in rural areas than general insurance. In 
these areas, people hardly have any old-age security, social 
security, or pension (Spicker, 2013). This study examines 
factors that affect insurance purchases, such as the safety of 
invested funds, claim settlement, assistance, and usefulness 
(Chaudhary & Kaur, 2016). A step-wise road map for rural 
people is provided (Braae et al., 2019). Therefore, there is a 
need to be aware, educate, and motivate, then distribute the plan 
and, in the end, post-sell services (Sathianphan & Rubesch, 
2015). 

Chaudhary and Kaur (2016) tried to analyze the growth of 
public and private sectors and the market share of life insurance 
in India based on secondary data. They also analyzed the 
different plans that LIC had launched in 2016. Their research 
discovered that HDFC Life Insurance has many pending claims 
with a rejection rate of 4.35 percent. In comparison, LIC of 
India held 70.44 percent of the market in India from March 
2015 to March 2016, followed by SBI Life Insurance, which 
held approximately 5.13 percent of the market (Romero et al., 
2018). This study suggested that private and public sector 
insurance companies make people aware of the benefits of life 
insurance through agents and CSR activities. It also suggested 
introducing effective health insurance plans in the market 
(Gupta et al., 2014). 

Satrovıc and Muslıja (2018) compared public and private 
Indian life insurance companies using secondary data from 
2005 to 2015. By analyzing these insurance companies based 
on different measures, present research found a negative growth 
rate of life insurance companies and private insurance 
companies regarding the number of life insurance policies 
issued (Cummins & Weiss, 2013). This research also indicates 
that life insurance corporations still hold most of the market 
share. However, private insurance companies have made their 
presence in the market and, over the years, achieved remarkable 
growth and position in market share (Kiragu, 2014). They 
suggested that these companies have to bring out innovative 
products in the market according to the suitability of the public 
(Rosca et al., 2017). 

Suryanto et al. (2020) compared the performance of the 
public and private sectors of the insurance industry in the post-
liberalized era. They found that the liberalization policy in India 
opened the doors for private life insurers to enter the insurance 
business, significantly improving life insurance penetration in 
India (Gairola, 2016). Their study also showed that the 
insurance industry became a growing sector with the 
introduction of domestic and international players, and the 
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competition between public and private companies increased, 
leading to the offer of innovative and effective plans and 
improved servicing (Kiragu, 2014). 

Banne & Bhola (2014) examined customers' awareness 
levels and preferences towards life insurance companies. Also, 
he compared the services of life insurance companies and other 
private life insurance companies by using a sample of 100 
respondents. After analyzing the data through various tools, he 
found that Life Insurance respondents are more aware and 
satisfied with the terms of plans offered by the company 
compared to private insurance companies, as stated by (Nguyen 
et al., 2018). It also found that respondents of both companies 
preferred money-back plans instead of endowment plans (Shu, 
2018).). This research suggested that private companies stress 
advertisers in print and other media and introduce innovative 
products that affect new customers (Stafford & Faber, 2015).  

3. Methodology 
This chapter presents the research methodology utilized in 

the study. The comprehensive framework includes various 
components, including the formulation of the research design, 
the identification and recruitment of research participants, the 
selection of appropriate research instruments, the establishment 
of protocols for data collection, and the utilization of statistical 
methodologies for data analysis. 

A. Research Locale 
Cateel, located in the eastern region of Davao Oriental, 

Philippines, is a first-class municipality in the province of 
Davao Oriental and a home of professional individuals. Thus, 
this presents a fascinating research site investigating customer 
preference for life insurance. The study exclusively drew 
respondents from a particular geographic area. It was conducted 
in the second semester of the academic year 2023-2024. The 
time frame had been determined to guarantee that the study 
encompasses the most up-to-date and pertinent data concerning 
consumers' preferences regarding life insurance in the 
designated geographical area. 

 

 
Fig. 2.  Map of the Philippines highlighting the province of Davao oriental 

and municipality of Cateel 

B. Research Design 
This study utilized an orthogonal design, in which the 

outcome of interest was measured only once after exposing a 
non-random group of participants to a specific intervention 
(Schmidt, 2017). 

In addition, according to Rao (2014), a conjoint analysis is 
one of the most well-known research methods in marketing and 
consumer studies. This method, which facilitates the 
comprehension of consumer preferences, was used in the future 

to address various marketing challenges, such as assessing 
product demand, developing new product lines, and 
determining price elasticity. 

C. Respondents and Sampling Procedure 
For this study, a quota sampling approach was employed, 

targeting 100 professional individuals from Cateel, Davao 
Oriental, specifically those aged between 22 and 45, to serve as 
suitable respondents. Thus, individuals in this age range are 
often more financially responsible, possibly having dependents 
or planning for future financial security (Fiksenbaum et al., 
2017). 

D. Research Instrument 
This study's primary data collection method involved 

respondents ranking statements that reflect their preferences 
regarding life insurance packages. In addition, this study used a 
research questionnaire that requires respondents to rank from 
most to least preferred variable combinations among monthly 
premium payments (₱950.00, ₱650.00, ₱350.00 per month), 
Illness Coverage (High blood, diabetes, and heart disease, 
Stroke, kidney failure, and HIV, Cancer, cardiac arrest, and 
pneumonia), Accidental Coverage (₱1,000,000.00, ₱ 
750,000.00 and ₱350,000.00), Hospitalization (₱1,000.00 and 
₱1,500.00). These combinations were generated from the 
orthogonal design of statistical software, which was the first 
approach to conjoint analysis. 

E. Data Gathering and Procedures 
The researchers followed the following steps in gathering the 

data. 
1) Secure Ethical Clearance 

Researchers obtained ethical clearance from the DORSU-
CEC ethical clearance committee for the data-gathering 
procedure. This involves ensuring consent, maintaining 
anonymity, preserving confidentiality, and protecting data 
against breaches. 
2) Seeking Permission to Conduct the Study 

A formal letter requesting permission to administer the 
questionnaire among life insurance beneficiaries in Cateel, 
Davao Oriental, was submitted to the relevant stakeholders.  
3) Administration and Distribution of the Questionnaire 

After obtaining the necessary approvals. The informed 
consent was distributed to Mrs. Benilda C. Reyes, an 
administrative officer IV in the Local Government Unit of 
Cateel, To SFO2 Harry C Sobrecary, an Acting Municipal Fire 
marshal of Cateel Fire Station, and Mr. Neil A. Moca, a Campus 
principal of Cateel Vocational High School. After the 
distribution of informed consent, the questionnaires were 
distributed to the suitable respondents of the study. It is of the 
utmost importance that respondents provide their informed 
consent by signing the consent form during this phase. This 
guarantees that their participation is entirely voluntary and 
well-informed. 
4) Retrieval of Questionnaires 

Afterward, the questionnaires were collected, and the data 
were tallied and subjected to a rigorous statistical analysis using 
the appropriate statistical procedures. 
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F. Data Analysis 
Conjoint analysis measures consumers' preferences for 

brands and brand attributes (Kraus et al., 2016). According to 
Eggers et al. (2016), conjoint analysis is the most widely used 
multivariate research technique for establishing product 
attributes and price levels for both new and mature products. In 
addition, this statistical method was used to identify and 
comprehend the life insurance customer's preferences 
(Chaudhary & Kaur, 2016). 

This study utilized conjoint analysis to analyze the gathered 
data and determine the significance of various attributes, their 
levels, and their interactions, providing insights into customer 
preference for life insurance. 

4. Results and Discussions 
This chapter presents the findings of the study. The main 

topics of the results section are the most desired combination of 
components, the correlation coefficient between estimated and 
observed preferences, the most significant factor, and the utility 
estimates of each attribute. The discussion section relates the 
implications of the findings to life insurance.   

A. Most Preferred Attribute on Life Insurance Products 
The study captured customers' preferences for life insurance, 

including accidental death benefits, critical illness coverage, 
hospital income provisions, monthly premium payments, 
natural calamity, and mobile app features. Accidental death 
benefits have three attributes, namely 350,000 pesos, 700,000 
pesos, and 1,000,000 pesos. Critical illness coverage has three 
attributes, which are cancer, heart attack/cardiac arrest, 
pneumonia, high blood pressure, diabetes, heart disease, stroke, 
kidney failure, and disease with no cure /HIV. Hospital income 
provisions have two attributes, which are 1,000 pesos and 1,500 
pesos per day. Monthly premium payments have three 
attributes, which are ₱350/per month, ₱650/per month, and 
₱950/per month. Natural calamity has two attributes, which are 
₱25,000 and ₱50,000. Lastly, the mobile app feature has two 
attributes: with mobile app and enhanced mobile app features. 

One hundred respondents were professional individuals in 
the municipality of Cateel, specifically those aged between 22 
and 45. They were asked to rank a sixteen (16) set of 
preferences, a combination of different factors of individual 
variables with different attributes. Rank 1 would mean the most 
preferred, and 16 would be the least. 

 
Table 1 

Utilities of each attribute in terms of accidental death benefits 
Attributes Utility Estimate Std. Error 
₱ 350,000.00 -0.92 0.32 
₱ 700,000.00 -0.60 0.38 
₱ 1,000,000.00 1.52 0.38 

 
Table 1 depicts the relative utilities acquired regarding 

accidental death benefits and the standard error of each 
attribute. The average utility values are shown in Table 1, 
column three. Higher values suggest greater preference from 
the respondents. The utility values show a preference ranking 
and the degree of preference for the attributes studied. 

As per the results, the respondent's preferred accidental death 
benefit payout is ₱1,000,000.00, the highest among the studied 
coverages. Conversely, the lowest amongst them, which is 
₱350,000.00, has the most diminutive utility value of -0.92. 
This only shows that customers give more value to life 
insurance with a higher accidental death benefit payout and less 
value to a lower payout. Furthermore, the standard errors for the 
utility estimates of the studied accidental death benefit 
coverages are relatively low (Lockwood, 2018). This indicates 
a small response variability (Seddon et al., 2016). 

As pointed out by St Pierre (2014), for life insurance policies 
with accidental death benefits, the policyholder's beneficiaries 
would receive a financial payout in the event of an accidental 
death. In this case, the consumers would prefer a ₱1,000,000.00 
payout as such a benefit would help alleviate the financial 
burden that may arise from such a loss (Ifechukwu, 2022). 
Hence, when choosing a life insurance policy, customers give 
more value to a higher accidental death benefit payout 
(Cummins et al., 2013). 

 
Table 2 

Utilities of each attribute in terms of critical illness coverage 
Attributes Utility Estimate Std. Error 
Cancer / Cardiac Arrest / Pneumonia -0.11 0.32 
High Blood / Diabetes / Heart Disease 0.35 0.38 
Stroke / Kidney Failure / HIV -0.24 0.38 

 
Table 2 shows the relative utilities acquired in terms of the 

critical illness covered by life insurance and the related 
significance of each attribute. The average utility values are 
shown in Table 2, column three, where higher values also 
suggest greater preference from the respondents. 

Based on the table above, life insurance where people with 
high blood, diabetes, and/or heart disease are covered elicits the 
highest positive utility value among all critical illnesses studied 
(i.e., a utility value of 0.35). This finding parallels the latest data 
on the most common causes of death in the Philippines, released 
by the Philippine Statistics Authority in November 2023 (Tan 
& Fermin, 2023) wherein Ischaemic heart disease is the leading 
cause of mortality in the Philippines, and both high blood and 
diabetes are included in the Top 20 most common causes 
(Philippine Statistics Authority, 2023). Therefore, regarding 
life insurance investments, customers prefer a life insurance 
that explicitly covers people with high blood, diabetes, and/or 
heart disease. 

 
Table 3 

Utilities of each attribute in terms of hospital income provisions 
Attributes Utility Estimate Std. Error 
₱ 1,000 per day -0.57 0.24 
₱ 1,500 per day 0.57 0.24 

 
Table 3 shows the relative utility values acquired in terms of 

the hospital income provisions included in the life insurance 
and the related significance of each attribute. The average 
utility values are shown in Table 3, column three, where higher 
values also suggest greater preference from the respondents. 

As shown in Table 3, life insurance with a daily hospital 
income provision of ₱1,500.00 produces the only positive 
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utility value between the two hospital income benefits studied 
(i.e., a utility value of 0.57). Thus, customers prefer life 
insurance that provides a higher hospital income benefit. 
Customers can use these hospital income provisions to pay for 
the operating and capital-related costs of the inpatient hospital 
services furnished by hospitals (Cimasi et al., 2013). 

 
Table 4 

Utilities of each attribute in terms of mobile app feature 
Attributes Utility Estimate Std. Error 
With Mobile App -0.05 0.24 
Enhance mobile features 0.05 0.24 

 
Table 4 depicts the relative utility values acquired in terms of 

mobile app features included in life insurance and the related 
significance of each attribute. The average utility values are 
shown in Table 4, column three, where higher values also 
suggest greater preference from the respondents. 

Table 4 reveals that a mobile app feature elicits only a 
minimal utility value from customers when choosing a life 
insurance policy (i.e., a utility value of 0.05). Nonetheless, an 
enhanced mobile feature would still value a life insurance 
policy more. Developing a mobile app to educate young adults 
about life insurance reflects a growing trend in leveraging 
technology for financial literacy (Koskelainen et al., 2023). 

Ashraf et al.'s (2021) identification of key factors in mobile 
technology adoption underscores the importance of user 
experience and perceived value in driving adoption. Addressing 
complexity, cost, and risk perception concerns in the life 
insurance industry can help insurers attract and retain customers 
in an increasingly digital landscape (Wagner, 2022). 

 
Table 5 

Utilities of each attribute in terms of monthly premium payment 
Attributes Utility Estimate Std. Error 
₱ 350 per month 2.13 0.32 
₱ 650 per month -1.57 0.38 
₱ 950 per month -0.56 0.38 

 
Table 5 shows the utility values acquired in terms of the 

monthly premium payment for life insurance and the related 
significance of each attribute. The average utility values are 
shown in Table 5, column three, where higher values also 
suggest greater preference from the respondents. 

Based on the result in Table 5, the customer's most preferred 
monthly premium payment is ₱350.00, the lowest among the 
studied life insurance price schemes (i.e., a utility value of 
2.13). This reveals that customers give life insurance the most 
value with the least monthly premium payment possible. 
Moreover, the standard errors for the utility estimates of the 
studied life insurance price schemes are relatively low, 
indicating a small degree of variability in the responses.  

The result reveals that potential customers in Cateel are 
price-conscious about their life insurance investments. As 
highlighted by Sales et al. (2020), one of the critical factors in 
social health insurance enrollment and retention is premium 
payment convenience. Thus, to boost enrollment rates and 
retention, it is crucial to have flexible premium payment 
options. This measure can lead to broader coverage and ensure 

fairer access to healthcare services for the target demographic. 
In addition, the availability of healthcare resources plays a 
crucial role in influencing how attractive these insurance plans 
are for customers (Acharya et al., 2013). 

 
Table 6 

Utilities of each attribute in terms of natural calamity coverage 
Attributes Utility Estimate Std. Error 
₱ 25,000.00 -0.28 0.24 
₱ 50,000.00 0.28 0.24 

 
Table 6 shows the relative utility values acquired in terms of 

the natural calamity coverage included in the life insurance and 
the related significance of each attribute. The average utility 
values are shown in Table 6, column three, where higher values 
also suggest greater preference from the respondents. 

Based on the result shown in Table 6, life insurance with a 
natural calamity claim benefit of ₱50,000.00 produces the only 
positive utility value between the two natural calamity claim 
benefits studied (i.e., a utility value of 0.28). Hence, customers 
prefer life insurance that includes a natural calamity claim 
benefit and one that also provides a higher payout. Also, the 
standard errors for the utility estimates of the studied natural 
calamity claim benefits are relatively low. This also indicates a 
small degree of variability in the responses. 

Smolka (2006) noted that poor people suffer most from 
natural calamities. They most likely live in the most vulnerable 
areas. Also, they usually need to gain basic knowledge about 
insurance; even if they had, they would need access to insurance 
products. Thus, it is essential for people, especially in Cateel, 
where natural calamities are frequently experienced, to include 
a natural calamity claim benefit in their life insurance.  

B. Most Preferred Factor 
The conjoint analysis was utilized not only to determine the 

key determinants that influence customers' choices with regard 
to life insurance investments, particularly regarding various 
factors examined in this study but also to determine which 
factor is the primary determinant in customers' decision-making 
process. Based on the result, customers consider monthly 
premium payments the most important or primary determinant 
over other factors as they have the highest utility value at 
43.281. This means that monthly premium payments are 
considered the most important in selecting ideal life insurance 
among the factors examined in this study. 

 
Table 7 

Importance values of factors 
 
 
 
 
 
 
Table 7 also reveals that the importance of natural accidental 

death benefits and hospital income provision produces a higher 
positive utility to customers' preference for life insurance 
packages (Pitacco, 2014). Additionally, customers show a 

Factor Importance Value 
Accidental death benefits  28.519 
Critical illness coverage 6.932 
Hospital income provision 13.424 
Monthly premium payments 43.281 
Mobile app features 1.262 
Natural Calamity 6.583 
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greater preference for life insurance packages with these 
benefits, leading to increased demand (Rai & Srivastava, 2013). 
Insurers offering these features gain a competitive advantage by 
aligning their products with customer needs and preferences 
(Nayak et al., 2019). On the other hand, customers classify the 
mobile app feature, natural calamity, and critical illness 
coverage as the least important factors (Albahri et al., 2018). 

C. Relationship between Observed and Estimated Preferences 
The linear relationship between observed and estimated 

preferences on life insurance was examined using Pearson's 
correlation coefficient R, supplemented by a non-parametric 
correlation method, Kendall's rank correlation coefficient tau. 
For both methods, a number between -1 and 1 is determined, 
which measures the strength and direction of the relationship 
between the observed and estimated preferences. A value of -1 
indicates a total or perfect negative relationship, 0 indicates no 
correlation, and +1 indicates a total or perfect positive 
relationship. 

 
Table 8 

Correlation between observed and estimated preferences 
Type of Measure Value Sig. 
Pearson's R 0.96 0.00 
Kendall's tau 0.78 0.00 

 
Table 8 reveals that the observed and estimated preferences 

on life insurance have a significantly strong positive 
relationship, as signified by Pearson's R-value of 0.96 and 
Kendall's tau value of 0.78. Since both results have shown very 
high correlation coefficients and are significant, the result can 
be attributed to the actual business operation. 

D. Most Preferred Combination of Factors 
The orthogonal design generates sixteen (16) combinations 

of factors examined in this study, where 100 customers who are 
professional individuals and those aged between 22 and 45 
years were asked to rank them as their most preferred life 
insurance. After data had been captured, conjoint analysis was 
also utilized. 

As discussed, monthly premium payments are the top factor 
influencing customers when choosing their life insurance 
investments. With this consideration, the sixteen (16) 
orthogonally generated preferences were classified according to 
monthly premium payment and then ranked based on the value 

of the utility estimate.  
Table 9 reveals that the customer who preferred ₱350.00 

monthly premium payments also preferred life insurance 
covering Cancer, cardiac arrest, and pneumonia, with 
accidental coverage of ₱1,000,000.00, a mobile app for the 
natural calamity of ₱25,000.00, and ₱1,000.00 hospitalization 
benefit. 

Table 10 discloses that customers who preferred ₱650.00 
monthly premium payments also preferred life insurance 
covering Stroke, kidney failure, and HIV, accidental coverage 
of ₱1,000,000.00, enhanced mobile app features for the natural 
calamity of ₱25,000.00, and ₱1,000.00 hospitalization benefit.  

Table 11 exhibits that customers who preferred ₱950.00 
monthly premium payments for life insurance covering High 
blood, diabetes, and heart disease, with ₱1,000,000.00 
accidental death, with enhanced mobile app features for Natural 
calamity of ₱50,000.00 and ₱1,000.00 hospitalization benefit. 

E. Ideal Life Insurance 
As highlighted by Ebrahim et al. (2013), life insurance is 

bought less often in rural areas than general insurance. In these 
areas, people hardly have any old-age security, social security, 
or pension (Spicker, 2013). The same can be said for Cateel. 
This study examines factors affecting insurance purchases, such 
as accidental death benefits, critical illness coverage, hospital 
income provisions, monthly premium payments, natural 
calamity claim benefits, and mobile app features. 

Based on the various results shown above, we have 
determined that the customers' most preferred life insurance 
policy should cover High blood, diabetes, and/or heart disease 
for a PhP 950.00 monthly premium payment, with a 
₱1,000,000.00 accident death coverage, an enhanced mobile 
app features, a natural calamity claim benefit of ₱50,000.00 and 
a ₱1,000.00 hospitalization benefit (see Appendix A).  

Taking a look at this result, we can infer that customers want 
life insurance that is affordable and has a considerable number 
of benefits. Life insurance companies are encouraged to offer a 
policy that fits the customers' preferences. Customers are more 
particular about the number of monthly payments on life 
insurance packages over other factors such as natural, 
accidental death benefits, critical illness, hospital income, 
natural calamity, and the mobile app feature. This only shows 
that customers are more particular about payments rather than 
the type of payments. Customers need to be more particular 

Table 9 
Most preferred life insurance with ₱ 350.00 monthly premium payments  

Description of Life Insurance Utility Estimate Rank 
A life insurance covering cancer, cardiac arrest, and pneumonia, with Php 1M accident coverage and a mobile app for natural 
calamities of Php. 25k and Php 1,000 hospitalization benefits. 

10.859 1 

A life insurance covering Stroke, kidney failure, and HIV, with Php 350k accident coverage, with enhanced mobile app features 
for the natural calamity of Php 50k and Php 1,500 hospitalization benefit 

10.098 2 

A life insurance covering High blood, diabetes, and heart disease, with Php 700k accident coverage, with enhance mobile app 
features for natural calamity of Php 25k and Php 1,500 hospitalization benefit. 

9.999 3 

A life insurance coverage covering cancer, cardiac arrest, and pneumonia, with Php 700k accident coverage, and a mobile app 
for the natural calamity of Php 50k and Php 1,000 hospitalization benefit. 

9.760 4 

A life insurance covering cancer, cardiac arrest, and pneumonia, with Php 350k accident coverage and enhanced mobile app 
features for natural calamities of Php 25k and Php 1,500 hospitalization benefit. 

9.674 5 

A life insurance coverage covering stroke, kidney failure, and HIV, with Php 350k accident coverage, and a mobile app for the 
natural calamity of Php 50k and Php 1,000 hospitalization benefit. 

8.840 6 

A life insurance coverage covering cancer, cardiac arrest, and pneumonia, with Php 350k accident coverage, and a mobile app 
for the natural calamity of Php 25k and Php 1,000 hospitalization benefit. 

8.416 7 
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about their digital payments and about the affordability of life 
insurance packages. It found that customers prefer a life 
insurance package that is affordable to the public.  

However, Barseghyan et al.  (2013) stated that other factors 
influence people's preferences for insurance. As highlighted by 
several studies, the impact of persuasion by agents and brokers 
on individuals' insurance choices is also significant. Rai & 
Srivastava (2013) stated that this finding suggests that personal 
interactions and advice also play a crucial role in shaping 
consumer decisions in the insurance market. Krishnamoorthy 
(2020) implies that the overall experience and satisfaction with 
an insurance provider are essential considerations for 
consumers when choosing a policy (Honka, 2014).  

Moreover, Wang et al. (2019) added another dimension by 
highlighting the role of perception, indicating that a positive 
view of life insurance can increase the likelihood of purchase. 
This suggests consumer attitudes and beliefs about insurance 
products also significantly shape their preferences (Souiden & 
Jabeur, 2015). 

F. Implications to Life Insurance 
Several studies highlight that the life insurance industry has 

been navigating various challenges and opportunities in recent 
years (Zelizer, 2017). Rath (2017) discussed the increasing 
trend of viewing life insurance as an investment option, 
particularly in the post-privatization era. This suggests a shift in 
consumer perception, with life insurance being seen as a 
protection tool and an investment vehicle (Schwarcz, 2013). 

Furthermore, Lazar and Davenport (2018) noted that while 
young people recognize the importance of insurance, they often 
need help with financial constraints and more information. This 
underscores the importance of accessibility and education in 
influencing consumer preferences (Swoboda et al., 2013). 
Overall, these studies suggest that consumer preferences for 
insurance are shaped by a combination of factors, including 
personal interactions, service quality, perceptions, and external 
constraints (Handel & Kolstad, 2015). Understanding these 

factors is crucial for insurance providers and policymakers in 
designing effective strategies to meet consumer needs and 
promote financial inclusion (Aggarwal & Klapper, 2013).   

Here in the Philippines, life insurance has become 
increasingly popular. Filipinos are becoming more aware of the 
benefits of financial security. Jabar (2019) discovered various 
factors influencing health-seeking behavior, including 
sociodemographic factors, perceived health status, and 
knowledge of Phil Health insurance. Hence, perceived health 
status determines the urgency with which individuals seek 
medical help, while awareness and understanding of PhilHealth 
insurance significantly reduce financial barriers and encourage 
proactive engagement with healthcare systems.  

However, life insurance companies in the country mainly 
offer packages that focus on the benefits that the customer may 
gain rather than their affordability. This study is interested in 
the outside factors of ideal life insurance (Chaudhary & Kaur, 
2016). It is designed to investigate the influence of accidental 
death benefits, critical illness coverage, hospital income 
provisions, monthly premium payments, natural calamities, and 
mobile app features on customers' decision-making regarding 
life insurance investments.  

Results show that life insurance companies need to offer the 
public a cost-efficient life insurance package to encourage 
customers to avail of life insurance. They need to design a new 
life insurance package that covers High blood, diabetes, and 
heart disease for Php 950.00 monthly premium payment, with 
₱1,000,000.00 accident coverage, with enhanced mobile app 
features that also covers a natural calamity claim of ₱50,000.00 
and ₱1,000.00 hospitalization benefit per day. 

In short, life insurance companies should focus on customers' 
capabilities to afford life insurance rather than attracting them 
to life insurance that offers a digital payment type. Affordability 
is most important if we ensure customers can afford life 
insurance. Indeed, every life insurance company should not just 
focus on the benefits that customers may gain but instead on the 
ability of the customer to afford life insurance. 

Table 10 
Most Preferred Life Insurance, with ₱ 650.00 monthly premium payments  

Description of Life Insurance Utility Estimate Rank 
A life insurance covering stroke, kidney failure, and HIV, with Php 1M accident coverage, with enhanced mobile app features 
for the natural calamities of Php. 25k and Php 1,000 hospitalization benefits. 

7.120 1 

A life insurance covering cancer, cardiac arrest, and pneumonia, with Php 350k accident coverage, and a mobile app for the 
natural calamities of Php. 50k and Php 1,500 hospitalization benefit. 

6.423 2 

A life insurance covering high blood, diabetes, and heart disease, with Php 350k accident coverage, and a mobile app for the 
natural calamities of Php. 25k and Php 1,500 hospitalization benefit. 

6.3013 3 

A life insurance covering cancer, cardiac arrest, and pneumonia, with Php 700k accident coverage and enhanced mobile app 
features for the natural calamities of Php. 50k and Php 1,000 hospitalization benefits. 

5.706 4 

 
Table 11 

Most preferred Life Insurance with ₱ 950.00 monthly premium payments 
  Description of Life Insurance Utility 

Estimate 
Rank 

A life insurance covering High blood, diabetes, and heart disease, with Php 1M accident coverage, enhanced mobile app features for 
Natural calamities of Php 50k and Php 1,000 hospitalization benefit. 

 
13.135 

 
1 

A life insurance coverage covering cancer, cardiac arrest, and pneumonia for Php 950 monthly premium payment, Php 1M accident 
coverage, and a mobile app for the natural calamity of Php 50k    and Php 1,500 hospitalization benefit. 

 
9.876 

 
2 

A life insurance covering stroke, kidney failure, and HIV for Php 950 monthly premium payment, Php 700k accident coverage, and a 
mobile app for the natural calamity of Php. 25k and Php 1,500 hospitalization benefit. 

 
7.055 

 
3 

A life insurance covering Cancer, cardiac arrest, and pneumonia for Php 950 monthly premium payment, with Php 350k accident 
coverage, with a mobile app with online payment for natural calamities of Php. 50k and Php 1,000 hospitalization benefits. 

 
6.391 

 
4 

A life insurance covering High blood, diabetes, and heart disease for Php 950 monthly premium payment, Php 350k accident coverage, 
and enhanced mobile app features for natural calamities of Php 25k and Php 1,000 hospitalization benefits. 

 
6.282 

 
5 
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5. Summary, Conclusions and Recommendations 
This chapter presents the summary, conclusion, and 

recommendations for the study. The summary covers the whole 
study's narrative; the conclusion discusses insights derived 
from the findings, and the study's implications for further 
research are recommended. 

A. Summary 
The study is interested in looking at customers' preferences 

for life insurance. Four factors are being considered in the 
study: (1) accidental death benefits, which is either 350,000.00 
pesos, 700,000.00 pesos, and 1,000,000.00 pesos; (2) critical 
illness coverage, which is either cancer, heart attack/cardiac 
arrest, pneumonia, high blood pressure, diabetes, heart disease, 
stroke, kidney failure, and disease with no cure /HIV; (3) 
hospital income provisions which are either are 1,000.00 pesos 
and 1,500.00 pesos per day; (4) monthly premium payments 
which is either ₱350/month, ₱650/month and ₱950/per month; 
(5) natural calamity, which is either ₱25,000 or ₱50, 000 and 
mobile app features, either with a mobile app or enhanced 
mobile app features. 

Orthogonal design generates sixteen (16) combinations of 
these factors and asks 100 customers who are professional 
individuals aged between 22-45 years of age to rank them as 
their most preferred life insurance. After data had been 
captured, conjoint analysis was also utilized. 

The most preferred factors for customers when availing life 
insurance package are as follows: in terms of the accidental 
death benefit, ̈₱́1,000,000.00 is most preferred as it has the 
utility estimate value of 1.52; in terms of critical illness 
coverage, the most preferred attribute is the high blood, 
diabetes, and heart disease with a utility estimate value of 0.35; 
in terms of hospital income provisions ₱1,500.00 per day is 
most-preferred with a utility value of 0.57; in terms of monthly 
premium payments ̈₱́350.00 per month is the most preferred as 
it has a utility estimated value of 2.13; in terms of mobile app 
features, enhanced mobile app features are the most preferred, 
with a utility estimate value of 0.05; and regarding natural 
calamity, ₱50,000.00 is the most preferred as it has a utility 
estimate value of 0.28.  

Results show customers preferred life insurance with an 
affordable monthly premium payment for high blood, diabetes, 
and heart disease with a ₱1,000,000.00 accidental coverage. An 
enhanced mobile app features a natural calamity of ₱50,000 and 
₱1,000 hospitalization benefits.  

B. Conclusion 
The study contributes to the increasing awareness of life 

insurance that customers consider. It can help life insurance 
companies and microfinance insurance companies, especially 
in Cateel, offer cost-effective life insurance by ushering in a 
vast flow of life insurance packages. Consumers are more 
particular about specific attributes of their preferences. In our 
country, numerous life insurance companies offer different life 
insurance packages. The outcome of the study provides 
significant information about the essential attributes of life 
insurance packages. It provides a valuable preference for what 

most consumers want. The results show that customers 
preferred life insurance covering High blood, diabetes, and 
heart disease for ₱350.00 monthly premium payments, with 
₱1,000,000.00 accidental death coverage, with enhanced 
mobile app features for Natural calamities of ₱50,000.00 and 
₱1,500.00 hospitalization benefit. 

1. The study results reveal that consumers have distinct 
preferences for specific attributes of life insurance 
packages. Hence, consumers have clear preferences for 
certain features of life insurance packages. Among the 
various factors examined, ₱1,000,000.00 emerged as 
the most favored accidental death benefit, reflecting a 
preference for its perceived payout amount. For critical 
illness coverage, customers prefer a life insurance 
policy that covers high blood pressure, diabetes, and 
heart disease, which are the most common diseases 
among Filipinos. Regarding hospital income 
provisions, ₱1,500.00 per day was the most preferred 
because of its extensive coverage amount. In terms of 
overall payments, customers favor a premium of ₱350 
per month, indicating a strong preference for 
affordability. Online payment with enhanced features 
was the most preferred mobile app feature, highlighting 
the importance of digital convenience in consumer 
transactions. Lastly, for natural calamity coverage, 
₱50,000.00 was favored due to its substantial amount. 

2. The study results show that the primary determinant in 
customers' decision-making process regarding life 
insurance investments is the affordability of the 
monthly premium payments. Customers prioritize cost-
effective pricing over other factors, such as accidental 
death benefits, critical illness coverage, hospital income 
provisions, natural calamity coverage, and enhanced 
mobile app features. Thus, they likely believe lower 
prices provide better value for their money. As a result, 
price becomes a crucial factor in their purchasing 
decisions, directly impacting their perceived value and 
satisfaction with the product.  

3. The study's results reveal a significantly strong positive 
relationship between the observed and estimated 
preferences on life insurance, with a Pearson's 
correlation coefficient of 0.96. This suggests that the 
model used to estimate preferences accurately reflects 
the actual choices made by individuals. Hence, the 
model's reliability allows for informed decision-making 
and predictions about customer preferences and 
behavior in the life insurance packages. 

4. Consumers show particular preferences for the 
attributes of their life insurance packages. Based on 
these preferences, it can be inferred that they prefer a 
life insurance plan covering high blood pressure, 
diabetes, and heart disease for a monthly premium of 
₱950.00. Additionally, they prefer a plan offering 
₱1,000,000.00 accidental death coverage, enhanced 
mobile app features, and benefits, including ₱50,000 
for natural calamities and ₱1,000.00 for hospitalization 
benefits. 
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C. Recommendations 
The research provides valuable insight into consumer 

preferences regarding life insurance packages, emphasizing the 
significance of features such as accidental death benefits, 
critical illness coverage, hospital income provisions, monthly 
premium payments, mobile app features, and coverage for 
natural calamities. Based on the conclusion, the following 
recommendations are proposed for life insurance companies to 
align their offerings with consumer expectations. 

1. The researchers suggest that insurance companies should 
develop insurance packages based on consumers' 
preferences and priorities to meet consumer demands 
better. Comprehensive coverage for common critical 
illnesses such as high blood pressure, diabetes, and heart 
disease; affordable monthly premiums set at ₱350.00; 
substantial accidental death benefits of ₱1,000,000.00; 
enhanced mobile app features for ease of use and 
efficient claims processing, especially for natural 
calamity claims; coverage for natural calamities with a 
payout of ₱50,000.00; and hospital income benefits of 
₱1,500.00 per day. By aligning their offerings with these 
preferences, life insurance companies can better meet 
customer needs and enhance their competitiveness in the 
market. 

2. The researchers recommend that life insurance 
companies provide cost-effective options to meet 
customer preferences. Customers prioritize price when 
selecting a life insurance package, emphasizing 
affordability strongly. They likely perceive lower prices 
to offer better value for their money. Therefore, price 
becomes a crucial factor in purchasing decisions, directly 
influencing their perceived value and satisfaction with 
the product. Hence, offering competitively priced life 
insurance packages can enhance customer satisfaction 
and attract more buyers. 

3. The strong correlation between observed and estimated 
preferences for life insurance, signified by Pearson's R-
value of 0.96, suggests that life insurance companies 
should utilize the estimation model to make informed 
decisions on product design, marketing strategies, and 
customer segmentation, optimize products, and align 
offerings with consumer preferences, improve customer 
satisfaction, and predict market trends. 

4. The researchers recommend that life insurance 
companies offer packages that include coverage for high 
blood pressure, diabetes, and heart disease for a monthly 
premium of ₱950.00. The packages shall include 
₱1,000,000.00 in accidental death coverage, enhanced 
mobile app features, ₱50,000 benefits for natural 
calamities, and ₱1,000.00 for hospitalization.  
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